
THE CHALLENGE

The current situation is that although Christians form the largest community in the world, their voices and 
their message are under-represented in the main vehicles of modern culture and the public square. A few 
years back, when communication was handled on a local level, it was still possible to meet the expectations 
of the faithful through the diocesan newspaper and radio, and the large local organizations. Today however, 
the world we live in is completely different. Major media like the Internet, the film industry and television 
are by nature global, and no single diocese or local organization is large enough to produce on its own an 
international website or TV network of global scope. Our major challenge is to establish good coordination 
and collaboration within the Church. 

It is essential and urgent to find a way for various Church initiatives, both clerical and secular, to unite 
our strengths and collaborate through all possible means, in total allegiance to the Catholic Church and 
her leaders, in order to successfully rise to the challenge posed by the Internet and the digital world. As 
Jesus Christ prayed: “That they may all be one, Father, so that the world may believe” (John 17:21). The need 
for unity and collaboration is not only spiritual, but also practical, especially in regard to the Internet. Just 
imagine that if 10% or 20% of the immense galaxy of Christian websites or blogs posted a link to a common 
international collaborative media, it would automatically come up on top of search results achieving very 
high rankings and significantly increasing readership. No other project within the Church has such potential 
and putting this effort to valuable use is within our reach. The need is very real because we will never get 
the Christian message heard if we remain isolated and scattered in this era of globalization. But together, 
we can meet the challenge of the media world and the digital revolution and reach millions of Catholics and 
non-Christians in every corner of the world.

OUR PROJECT

The Foundation for Evangelization through the Media (FEM) was created in Rome in 2010, under the auspices 
of the Pontifical Council for Social Communications. Its mission is to be a forum for exchange, sharing and 
discussion between Church leaders, entrepreneurs, the largest movements involved in evangelization, and 
the media so as to efficiently foster their cooperation and collaboration. FEM’s belief is that, without this 
unity, the contemporary challenges facing the Church in terms of evangelization will not be adequately met. 
Our mission is to facilitate collaboration in order to boost the presence of the Gospel in the media and 
the digital world. Our 3 goals are: 

1) Increasing ecclesial participation: The FEM’s action will be all the more effective and legitimate if it is 
made up of Catholic institutions that are both significant and active in the area of evangelization and the 
media. These active members are the ones who will lead the FEM and help define its governance, choices, 
projects and allocation of funds. 
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FEM is an ecclesial collaboration composed of major church movements 
working together with entrepreneurs and experts in implementing 
concrete projects to evangelize through the media, 
within the support of an international organization.
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2) Supporting and developing actionable projects: 
The FEM will design and support actionable and far-reaching collaborative projects, efficiently meeting 
today’s needs. These projects will serve all the media, producers and Catholic productions geared towards 
working for the New Evangelization. 

3) Mobilizing financial resources: 
The FEM is establishing fundraising structures in about fifteen different countries to raise enough financial 
resources to support its activities, both from major donors and the general public.

Our key intuition is that, if they remain isolated and on their own, Christians are non-existent in our 
globalized world. It is only by joining forces that we will be able to launch collaborative projects in 
proportion to what is at stake and find the necessary financial support to effectively announce the Gospel 
through the media. 

OUR KEY STRENGTHS

The FEM’s main advantage is that more and more people and organizations endorse the idea that unity and 
collaboration are essential in the field of evangelization, especially where the media is concerned. 
This is reflected by the continuous expansion of the FEM network, as illustrated by the increased 
participation at our annual weekend-long meetings every January in Rome, where we work together, share 
ideas, make and renew friendships. It materializes in the joint development of concrete and appealing 
projects and by the expansion of our organization in several major countries, with highly involved and 
motivated teams. The FEM is an open organization that will grow and expand overtime and will create a 
wide-ranging collaboration dedicated to the New Evangelization.

WHAT IS AT STAKE?

Transmitting the faith is not as easy as it used to be and this presents a serious problem for the Church, 
the world and our own personal future. Modern culture is completely indifferent to the Gospel and few 
young people today know even the basic tenets of their faith. Christianity is however at the origin of our 
civilization. Universal values such as respect, tolerance, human rights, freedom, love of neighbor, and 
charitable work derive from the Gospel. The 20th century has shown in bleak counterpoint how dissonant 
voices, ideologies, and radical positions can lead our societies to the brink of destruction, ushering in a 
profound sense of disorientation and loss of values, with the dire consequences that we all know only too 
well. There are 2 billion Christians in our world today, compared to 5 billion non-Christians. What can we 
do to reach them and convey the Christian message to our contemporaries? Proclaiming the Gospel is not 
only a faith issue, it is also of crucial importance for our civilization. What kind of world do we want for our 
children? Little or no presence of Christian voices and ideas in the media that shape our culture leads to 
many distortions and errors about the Christian vision of the world and society in matters such as faith, 
Church history, science, etc. Christian beliefs are badly defended and oftentimes not even heard. Major 
public debates are often blocked in a biased way of thinking, void of contradiction, as they are distorted or 
closed to alternative viewpoints. Christians are the bearers of the most beautiful message in the world, but 
unfortunately our wonderful treasures often remains unknown to the general public and the dominating 
mass media. We must reach people where they are and speak their language. The digital revolution has 
changed the world we live in and the Church must find new ways to proclaim the Gospel. The FEM’s mission 
is to help meet this challenge.

If you would like more information, please visit our website : www.fem-roma.org 
Or contact us : usa@fem-roma.org
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